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We power vacations.

Interval International® is a leading global travel membership company with a rich history as an innovator in the
vacation ownership market dating back to 1976. Through an expansive suite of travel products and services, and a
curated exchange network of some 3,200 resorts, the company empowers developers, clients, and nearly 1.6 million

member families with travel experiences around the globe.

Beyond vacation ownership, our products and services offer access to unforgettable experiences and new ways for

clients to attract the next generation of travelers.

With a legacy of innovation, a passion for exploration, and a history of strong client relationships, we open doors to a

world of vacation possibilities.

Interval at a glance.

Some facts about Interval. a leading
travel membership company:

Established in 1976

Headquartered in Miami, Florida; offices
in 12 countries

Some 3,200 affiliated resorts in coveted
destinations across the globe

300,000+ tours and activities

230 vacation advisors worldwide,
offering service in 26 languages

Nearly 1.6 million member families
worldwide




Our history.

Interval opens its doors with an industry-

changing focus on quality resort experiences.

Interval aoffiliates its 500th resort, and is
named one of the 500 fastest-growing
companies in the U.S. by Inc. magazine.

A global expansion ensues. Interval
opens offices across Europe, Asia, and
Latin America.

Interval welcomes its 1 millionth member
and debuts its cruise exchange offering.

The company introduces an online
exchange platform, allowing users o
deposit, request, and check the status of
exchanges with just a click of a mouse.

Interval rolls out smartphone and
tablet apps.

Marriott Vacations Worldwide Corporation
(NYSE: VAC) purchases ILG, Interval's
parent company. Interval becomes an
operating business of MVWC.

The City of South Miami declares Dec. 20
as Interval International Day to honor
Interval's 25+ years of community support.

Thanks to new dffiliations with Disney
Vacation Club®, Welk Resorts, and El Cid
Vacations Club, Interval welcomes
300,000+ new members.

Interval intfroduces new homes and villas
certificate program, and welcomes several
leading clients from Mexico and Brazil.

Our promise.

Our global network.

Our doffiliated resorts represent some of the world's
most recognized hospitality brands and respected
independent developers, including:
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Our providers.

Interval's diverse providers give members access to a
rich range of world-class fravel experiences, such as:
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In addition to serving its members, Interval has a long history of supporting the communities where its
associates live and work. The company's Caring Culture initiatives encompass corporate donations, in-kind
contributions, and volunteer activities. Through these year-round efforts, we aspire to make a meaningful
impact by supporting philanthropies that benefit health and human services and children’s wellness.




FAQs.

Who is Interval International?

Since 1976, Interval has been a leading vacation

exchange company, offering timeshare owners

the opportunity to frade their fimeshare interests for

access to thousands of properties featuring a wide

range of vacation accommodations. Over the years, the
company has grown its membership base and expanded its
products and services to provide its nearly 1.6 million member
families with more options, more destinations, and a full suite
of vacation experiences.

What distinguishes Interval in the travel industry?
The Interval difference has always been, and remains, its
people, its products, and its services.

Our People — Whether colleagues, customers, or communities,
Interval's people are at the heart of every decision made.

Our Products — Interval provides access to a suite of fravel
membership products, including global vacation ownership
exchange, certificates, hotels, and condo and villa rentals, as
well as Getaways, travel agency services, and more.

Our Service — With award-winning service, Interval opens
doors to endless travel possibilities and empowers members
to maximize their vacations right from the beginning.

Why join Interval?

By working with celebrated hospitality companies, independent
resorts, and leisure lifestyle brands all over the world, Interval
allows members to access their dream vacations.

Depending on membership type, travel lovers can also
unlock countless vacation options, such as hotel and cruise
discounts, a personal assistant via the VIP ConciergeM
program, airport lounge access through Priority Pass™,
rental car savings, and much more.

What products and services does Interval offer?
Vacation Exchange — Owners at Interval's offiliated
resorts can gain access to some 3,200 resorts in coveted
destinations worldwide as well as an extensive collection of
travel-related products and services. In addition to resort
stays, members can use exchange to book cruises, tours,
hotels, and much more.

Travel Certificate Programs — For nonmembers, travel
certificate programs such as Dream Vacation Week (DVW)
provide fravel enthusiasts with an opportunity to access an
extensive network of resorts around the world. In addition to
DVW, Interval makes available Premiere by Quintess
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1.6M 3.200 countries
member resorts and
families worldwide ferritories

certificates, which offer access to 2,000+ exclusive
properties in 140+ global destinations.

Travel Benefit Programs — For companies seeking fo
create added value for their customers, fravel benefit
programs such as Leisure Time Passport® offer deeply
discounted rates to closed user groups with access to
high-quality, resort-style accommodations worldwide.
Leisure Time Passport rewards members with points for
every vacation dollar spent on completed travel,
redeemable for future travel.

What is Interval's value proposition?
Interval helps travelers get the most out of their vacations
through access, ease, and customization.

Access: With Interval's global portfolio of top-quality
resorts and travel experiences in the most desired
destinations, fravelers are empowered to vacation
exactly how and where they want.

Ease: Through an innovative exchange and travel
experience platform that's supported by frusted vacation
planning experts, Interval simplifies the planning and booking
process and also provides flexibility and operational ease.

Customization: From curated vacation inspiration to
exclusive experiences around the world, Interval's
products and services are tailored o meet the unique
needs of travel enthusiasts.

How expansive is Interval's network?

Interval members enjoy a large, varied, and carefully
curated collection of resorts. From well-known hospitality
brands — including The Marriott Vacation Clubs™,
Breckenridge Grand Vacations, Hyatt Vacation Club®,
and Nobu Residences Los Cabos — to unique
independent resorts. Cozy boutique properties offer
privacy and a personal touch, while sprawling resorts
feature everything from luxurious spas to themed kids'
pools with twisting waterslides. And, there are

100+ all-inclusive resorts including adults-only

and family-friendly options.
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Marcos, also a member of Marriott Vacation
Worldwide's executive committee, joined

Interval in 1993 in the company's Latin America
operations area, and he has held increasing roles
of responsibility in both operations and sales. He
is an active participant in the American Resort

Development Association (ARDA), and a member

Mqrcos Agos"nl of the ARDA International Foundation board
Executive Vice President, of trustees.
Managing Director

Additionally, he serves on the board of directors

Prior to this leadership role, Marcos led global sales and for the Mexican Resort Development Association

business development for Interval's exchange program, (AMDETUR) and the Colombian Timeshare

as well as other membership programs offered by Association (ASTIEMPO).
Interval. He was responsible for oversight of all business
development teams and initiatives, client services, and Marcos gleaned his passion for the business from
program operations. his father. "I never give up,” Marcos says. 'l get that
from my father. He was a banker, and he was in the
vacation ownership industry on Margarita Island,
Venezuela. He had success, disappointments, and
challenges he overcame. Being around someone
who never gives up and always wants to succeed

and win is something that he instilled in me."

Marcos studied international business at the
University of Westminster in London. He resides in
Miami, Florida.
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Raul E. Estrada

Senior Vice President,
Global Member Services

Raul oversees all operational aspects of exchange and
travel for Interval's consumer members, as well as
reservation services for select developer clients.

His extensive Member-Services Center expertise
drives the ongoing enhancement of servicing
capabilities at the 9 member contact centers
that provide services in 26 languages around

the world.

Raul has been with Interval since 1987, beginning
as an exchange counselor and subsequently
holding a variety of supervisory and managerial
positions.

A native of South Florida, he earned a bachelor's
degree from Florida International University,

and resides in Miami, Florida, with his wife, two
children, and two grandchildren.
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Kevin Wutzler
Senior Vice President,
Inventory Revenue Management

Kevin leads the department that is responsible for
valuing Interval's exchange system inventory and
optimizing utilization, as well as establishing optimal
pricing for rental inventory, which includes Interval's
Getaway program and distribution through other
third-party channels.

His group also establishes and maintains the
underlying inventory valuations for Interval's
hotel and cruise exchange products. In this role,
he identifies industry trends and consumer
behaviors to anticipate future consumer deposit
relinquishment and utilization demands.

Kevin joined Interval in 1990 and has served
in various capacities, most recently as vice
president of Inventory Revenue Management.

Previously, he held the positions of director
of Interval Resort and Financial Services and
southeast U.S. region manager in the Resort
Sales and Service department.

Prior to that, he worked in the banking industry,
and has experience in retail branch operations/
management and consumer lending. His travel-
related background includes two years in the
cruise industry in both sales and operations.

Accredited by the ARDA Educational Institute,
Kevin has served on various committees and
spoken on the implementation and management
of flexible-use systems for ARDA, as well as other
related industry trade associations.

He resides in Miami, Florida, with his wife
and children.
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Her responsibilities include customer strategy.
marketing technology and operations,
member retention and acquisition, promotions,
programs, and products and partnerships.

Prior to joining Interval, she served in marketing

qurie"e Grqdolf leadership positions at Marriott International
Vice President and Restaurant Brands International (RBI),

Global Marketing

where she focused on loyalty and partnerships.

As vice president of global marketing, Gabby During her time at Marriott International, she

oversees Interval's marketing organization, leading was instrumental in launching new strategic

B2B and B2C marketing initiatives. brand and travel partnerships for flagship
brands and Marriott's loyalty program —

Marriott Bonvoy®. While at RBI, she built and
launched the first digital loyalty program
for Popeyes.

Gabby resides in Miami, Florida, with her
husband and two sons.




